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Information Technology Product/Service(S) Key Commercial/Government Customers

Small graphics - product/technology images can be inserted here | = Names of discerning customers will demonstrate your track record

and/or, short overview (2-3 sentences) = |t can be more informative/persuasive if you can briefly mention
what they have sourced from you

= |dentify Customers by name/program, project or capability

IT NAICS: _ 541511 _ 541512 _ 541513 _ 541519 _ other = Do not simply state a company; note a program/platform

X to indicate primary NAICS_ +1to indicate other sub-sector work = Do not S|mp|y state Department of Defense or AF — also note the

project/platform/program

= Use short bullet points to describe key markets
= Total quad is not more than a single 81/2x11 page. KEY PARTNERS
= Do not use text smaller than 12 point

= Partners
= Suppliers
= Parent company
Capabilities/Differentiators Small Business/Other Socioeconomic
= Describe capabilities. 8a graduation date: DD/MM/YY
= Don't be vague, provide quantitative measures of your capabilities if __ _EDWOSB _Hubz sSDB __ SDVOSB __ WOSB

possible (how many, how big, etc)
QUALITY STANDARDS AND OTHER ACCREDITATIONS

DIFFERENTIATORS
= Listinternationally recognized standards/certifications first

= What is it that sets your capabilities apart from other providers? eg. AS9100 or “ISO9000:2000 Certified by XYZ” on DD/MM/YY
= How do your capabilities provide value to customers? = List certificates and awards that are relevant to the capability

= What are the innovative features?

= What benefits would it provide? CONTACT/ADDRESS DETAILS

= Competitiveness/Value for Money/Delivered Advantage Contact address: include a name, postal and/or street address, Phone,

Supportability/Sustainability (Through Life Costs) fax. email and Website link
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Integrity - Service - Excellence
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